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Keep It
Current.

This is the Current Brand Guide. -rom logos, colors, fonts and voice
Consider this the foremost to iIcons and layout, this document
authority on all things Current. wWill help keep the brand consistent

and poignant across all mediums.
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\/\/ d k This is the Official Current Wordmark, The Wordmark can be used in

O r m ar it is a primary signifier of the brand. flexible color treatments, using
the Current Logo Palette. The logo
can be oriented horizontally and

vertically, and can be laid out in

several formats on a page.

Current
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Logomark

This is the Official Current Logomark,

it is a primary signifier of the brand.

The Logomark can be used in

flexible color treatments, using

the Current Logo Palette.

@)

Behind The Mark

llluminating in its presence, the

Current logo mark represents the
customer-centric focus at the core of
our company culture. The repeating,
nesting circles and squares embody the
balance and synergy between lighting
and controls, artistry and technology,
working together to deliver an

exceptional customer experience.

While contemporary and fresh in its design,
the logo also suggests an LED chip in an

homage to our legacy of innovation.
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LO C k u This is the Official Current Lockup, The Lockup can be used in flexible color
p it is a primary signifier of the brand. treatments, using the Current Logo Palette.
The logo can be oriented horizontally and

vertically, and can be laid out in several

formats on a page.

Current®
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L O O & This is the Official Current This can optionally be used in situations
g Logo & Tagline.

where there is no opportunity to

‘ ‘ ‘ . communicate what Current does through
ag | n e supporting text and imagery.

Current®

Always On.
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LO O :)a‘ et te This is the the Primary Logo Palette The Logo should generally be presented
g for use across brand materials.

in Current Black, Current Gray, or White

depending on the background color

Primary

and the intended amount of contrast.

Current® Current @ Current@®

Current@®
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L O O :) a‘ et t e This is the the Secondary Logo Palette The Logo should generally be presented
g for use across brand materials.

in Current Black, Current Gray, or White

depending on the background color

secondary

and the intended amount of contrast.

urrent @

urrent urren
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Logo
Clearspace

The Current Lockup should always

have a minimum clearspace around it.

The Minimum clearspace is the

X-width of the C applied to all sides.

Current¢
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 0go
DO'S and

ont’s

Current (@)

DO NOT

Change the scale of logo elements.

e AT L "r
&« i’?‘-_ Ea Frad k‘ | = 2

Wl

DO NOT

Use image fills or cut-outs in conjunction
with the Current logo.

1@ Indoor Lighting

DO NOT

Create new logos based on/with elements
of the Current logo.

The Current logo is a critical
embassador of the Current brand. As
such, the logo should be protected

and represented in its best form.

current @

DO NOT
Change the case height of lettering.

DO NOT

Re-color the logo. Use only the approved
logo files and colors.

Current

DO NOT

Lock up the Current wordmark with any
other icon or image.

current @

DO NOT

Recreate the the current logo or logo type.

@ Current

DO NOT

Change the component orientation of the
logo lockup.

DO NOT

Create low-contrast scenarios due to

image/logo color or busy photos.

@

DO

Current
Current ®

Use the approved logos.
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O O These are the approved Current There are a variety of formats, allowing
e g Logo Layouts. for the logo to be used larger, separated

.t from the Wordmark, or locked up with
_ayO u S it at a similar size.

C 5 Current @
urrent @

Current @

Current® @)

Current Current

In general the goal is a balanced layout,

where the Logo adhers to the grid for

sizing relationship.

Current
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SubBrand
Nele[e
Application

When placing the Current lockup or logo
on a subbrand brochure, size & position is
universal and determined by the “Brochure

Template Guidelines.”

If format prevents the application of the
standard logo size and placement, it is
recommended that the logo be left-justified
to the document’s margins, at the lower left-

hand corder of the spread.

JASHL U]
5\11}.{‘1 |-1HJHHJr

IEIMLIGHTING

LED Tubes

UL Type C LED Tubes

T Wattege Rengs

All-Black Luminaire

Onyx Series

custom-curveature / linear luminaire
all-black material palette

OUro

M L Dol Rangs

EDGE-LIT
Current@ Curent@ |
- Current@
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Current AN T . Chemicals

Website
Nelele®
Application

Representative Capabilities

Frocessing Aralytical

OVERVIEW

Overview
When plac|ng the Current |Ockup Onyx pairs precision engineering with an all-black material palette,

creating the ultimate minimalist tool for designers to produce striking, luxe
works of art. Available in two form factors and a variety of mounting
methods, Onyx features industry-leading quality of light and numerous

or logo in the footer of a subbrand Why we're unique
iy Wil i

options for length, lensing, mounting and controls and provides a

website, the logo should be placed in a premium custom fit and finish.

stanard location across all footers, eith

the lower-left or lower-right side.

When a considering a division or Related Products

F-rated apmcen for Tiean 10w 1 & Clsan '] Dwe 2

Current-owned business, the Current
logo should appear in wordmark only,

left-aligned. The division/internal entity

e hendie srd ship feosrdious matesmis
nebdng e, Femmehles s comoerss

should appear right-aligned.

Why partner with Current Chemicals?

‘Arhove oEeration and asperiae, Cument Chemaoaly @ ouely
FONSOTH A yora fechnical chalangsa

Our pizie-of-The- i nfesinuchiess sgapment end krersdedoe bass hels pou

-
I Iﬂ commaecisics guichly arrd coat afachvely

COMPANY RESOURCES CONTACTUS

About Forum Documentation Contact Us
The Forum Team 3D Files Directory
Photometry Find Your Representative

Ready to work together?

Current @

Current o Timewman Chemicals

O1. This option adopts the previous logo placement 02. This option represents the application of the Current mark in
and aligns to the email signup block. use with a division or Current-owned business.
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Typograpny
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AeOoNIK AaBbCcDdaeertGgHNIljKk
LIMMNNOoPpQgRrss 1tUu

i VVWWwWXXYy/Zz 0123406/39

LIignt Tl

Reg 9 |ar Paragraphs

Medium Detalls

Bold
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Work Sans  AaBbCcDdEeFTGgHNIiJjKK
L IMMNNOoPpQgRrSsTtuu
VVWWXXYY/Zz 0123456 739

Work Sans is Current’s Secondary Typeface. U . |_| d ‘ 5
It is for use when Aeon ik is unava ilable. Sage ea |neS

®

Work Sans is a free Google typeface, .
Subheadings
Generall y,WorkS nnnnnnnnnnnnnnnnnnnnnn Dara ra hS
customer-facing and internal documents and g p
is the preferred typeface for most Current .
Detalls

M d .
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Arial AaBbCcDdEeFfGgHhliJjKk
LIMMNNOoPpQgRrSsTtUu
VVWwXxYyZz 0123456789

Re g U Ia [ e oo e USQge:r  As a default backup

o 85 s, marufacurng for internal usage

drawings and labels.

tttttttttttttttttttttttttt when Aeonik/\Work
.......................... Sane is unavailable
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Typographic
Hierarchy

This is the an example of the Current’s
typographic heirarchy, using a variety
of font weights to achieve distinction
throughout content.

Headline
Aeonik Regular — Current Black

46pt on 46pt leading

Subtext
Aeonik Light — Current Gray
14pt on 18pt leading

Subheading
Aeonik Regular — Current Black
22pt on 26pt leading

Paragraph Heading
Aeonik Medium — Current Black
Opt on 13pt leading

Body Copy
Aeonik Regular — Current Black

9pt on 13pt leading

Discover Current.
Uncover value.

Lorem ipsum dolares

Ne qui bernamus a isitem eos sequam faccuptur, omnis illenet intium
nonse natinis cipsant. Pudi ut hitat lacia dolupta sunt dolorehendis est,

quiae nonet vid ute qui doluptatium faccum facculpa des audanto.
Volessin pora consequat?

Rerehene quis sitiorepudae nobisci odipsan dipicillibus min cus
nonecae suntiun tissus aut is iur, quiam volupti orepere nisquat emodis
exerum reicient labore sunt ut mos nem quisimus doluptatium num

lignita sperrovid estrum dolectur, officium iuntia sum qui custia volup.
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Typographic
Hierarchy

This is the an example of the Current’s
typographic heirarchy, using a variety
of font weights to achieve distinction
throughout content.

Cover Subheading:

Aeonik Regular

10pt on 12pt leading

Architectural
Lighting

Inspiration
Guide

Spring
2022

Current

(® Inspiration
Flows
Both Ways

Slmply Section A
Suspended. Pg. 03

Maximum light meets maximum efficiency
with ceiling grid, drywall and a host of
recessed lighting solutions that leverage
the latest LED technology.

Section B

Recessed Pg. 0

Reimagined.

Maximum light meets maximum efficiency
with ceiling grid, drywall and a host of
recessed lighting solutions that leverage
the latest LED technology.

C t Architectural Inspiration Spring
u rre n Lighting Guide 2022

Headline:
Aeonik Regular
/6pt on 64pt leading

Subheading:
Aeonik Regular
16pt on 14pt leading

Body & Detall Text:
Aeonik Regular
10pt on 12pt leading
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Typographnic
Hierarchy

This is the an example of the Current’s
typographic heirarchy, using a variety
of font weights to achieve distinction
throughout content.

Lorem Dolor Sortit
lpsum Nobisco

Spring
2022

cover Cur

ent.

cover Value.

Lorem ipsum
dolares

Volessin pora consequat?

Rerehene quis sitiorepudae nobisci odipsan dipicillibus min

officium iuntia sum qui custia volup.

Volessin pora consequat?

juntia sum qui custia volup.

Rerehene quis sitiorepudae nobisci odipsan dipicillibus min cus

cus nonecae suntiun tissus aut is iur, quiam volupti orepere nonecae suntiun tissus aut is iur, quiam volupti orepere nisquat
nisquat emodis exerum reicient labore sunt ut mos nem emodis exerum reicient labore sunt ut mos nem quisimus
quisimus doluptatium num lignita sperrovid estrum dolectur, doluptatium num lignita sperrovid estrum dolectur, officium

Current

Cover Subheading:
Aeonik Regular
10pt on 12pt leading

Headline:
Aeonik Regular
46pt on 46pt leading

Subheading:
Aeonik Regular
22pt on 26pt leading

Subtext:
Aeonik Light
14pt on 18pt leading

Paragraph Heading:
Aeonik Medium
9pt on 13pt leading

Body Copy:
Aeonik Regular
9pt on 13pt leading
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\/\/e b S | _e = = e L L Aeonik Regular dpt Assembled with Pride
T Current - _ in the USA
ypograpny

\ Ae O n | k Reg u | ar 2 O pt Current proudly offers lighting products that are assembled in the USA and

meet federal procurement requirements under the Buy American Act (BAA)

and Trade Agreements Act (TAA). Get more information about BAA and
TAA compliance with Current.

LEARN MORE

Aeonik Regular Aeonik Regular

. QuickShi i
. ° 140pt on 170pt leading Dol P e 50pt on 60pt leading
Here is a breakdown of the typefaces elivers
and styles in use on the Current Website conorooh wisommeaaros oot Acorik Reguiar S T o i Aconik Regular
inciunt ut labere et dolore magna aliqua Duis aute irure dolor in repre sint occacat )
design concepts. S SR 20pt on 32pt leading 20pt on 32pt leading
Aeonik Regular
34pt on 44pt leading
Save with Energy Documents Product Spec Find an Agent
Efficiency Rebates. on Demand. Sheets. or Distributor.
S — Aeonik Regular 14pt Case Our Training s o Aeonik Regular
. . 80pt on 90pt leading
Studies Approach & Webinars
Versatlle SOIUtlonS L4 Aeonlk RGQU|ar Read the latest case studies, whitepapers Learn how a multi-pronged approach that Check out the full collection of industry Ps Aeonlk Regular
. . . P 80 t on 90 t |eadin and industry news from Current. includzs dsinfection lghting can help to trainings and on-demand webinars. )
for Varied Appllcatlons SIS, P P 9 ftectvely reckics pathogens. 20pt on 32pt leading
Aeonik Regular Aeonik Regular
34pt on 44pt leading 34pt on 44pt leading
Hazardous Roadway Aeonik Regular
Industrial & Demanding & Street Retail 20pt on 32pt Ieading ‘
Efficiency ted. Keep moving with Inspiring work Your in-stor EXpIOI"e [ 4 S Aeonlk RegLJIar )
at ev reliability and efficiency. environments start here. clevated. Our BrandS <\ )‘:) (iﬁ) 50pt On 60pt |ead|ﬂg

Our Customer-First Aeonik Light
Approach / 36pt on 56pt leading

At Current, our passion for creating advanced lighting
solutions and intelligent controls is driven by you. Bring

us your complex challenges, your specific requirements, ‘ Cu rrent ‘@'

your unigue vision

We're Always On and always ready to meet .

your needs with versatile, efficient and sustainable
solutions that deliver quality and value every time.

Brands Aeonik Medium 20pt

Aeonik Regular
20pt on 30pt leading

LEARN MORE

)
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Color
Palette
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( : O ‘ O r This is the official Current Color Palette.
Use these colors across all brand channels

:) ‘ -tt and mediums to ensure consistency.
aletle

WHITE GRAY MID BLACK

HEX: FFFFFF HEX: AAAAAA HEX: 1C1CIC
PMS: 000 PMS: P179-6 C PMS: Black 6C
C: 00 C: 36 : 78
M: 00 M: 27 : 66
Y: 00 Y: 28 : 5]0)
K: 00 K: 7 : 81

A
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Color
Palette
Applied

Dark Light

Dark Theme, or white-on-black, is Current’s primary Light Theme, or black-on-white, is Current’s secondary

color theme for all business-level creative work and color theme primarily applied when discussing or

communications. promoting Current’s products and sub-brands.

The Dark Theme is “Bold in Action,” visibly anomalous Light Theme allows Current’s product and sub-brands to

within the market we serve, drawing attention in a world take center stage, easily adapting to each sub-brand’s

otherwise inundated with bright white screens. respective identity systems.

*See “Application” section of this guide for
examples of Dark vs Light theme.

A
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Color
Palet

~ Dark

Current
Events:

LightFair
2022

We're lighting

Las Vegas Convention Center

June 19-23
up Las Vegas. o
Current @)
Current® LEPT GUDREY GUEES OO TS T

Come see how your power to

deliver “better,” just got “stronger.”

L ]

Current is here to reshape our industry with renewed passion
o for creating reliable. quality solutions and a focus on putting the
o customer first. With our new name comes our new logo - with

you at the center. Always.

Current
Lighting

3

Brand
Guidelines
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02. Typography

03. Color
0O4. Elements

0O5. Photo
06. Video

L Ight

|

®

4

= .

L

o!gn 4
z B

~

\\\'

LIGHTING
CONTROLS

07/. Application
08. Digital Apps

2 lifeshield

Lighting for Complex Spaces

(® Inspiration
=~ Flows
Both Ways

Section A

Current

09. Website
10. Brand

Downli?hts
that Uplift.

Circle.

*See “Application” section of this guide for
examples of Dark vs Light theme.
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3 r a n d These are approved Current patterns.

In general they should be used at
:) .tt a large scale so as to create visual
a e r ﬂ S interest without being overly repetitive

and feeling like a textile pattern.

A
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lcon
Style

The Current icon style is refined and
focused. Through the fine line work,
it conveys our attention to detail and

every aspect of our work.

e

ZiN}

0

4

Z

71NN

5

Led Controls, Energy Disinfection Horticulture
Lighting Sensors & Management for Occupied Lighting
loT Solutions Systems Spaces
_l" b
Commercial Industrial City/Urban Specialty
Lighting Lighting Lighting Lighting
A
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Architectural spaces

09. Website
10. Brand

05. Photo O7. Application

03. Color

O1. Logos

Brand

Current

08. Digital Apps

0O4. Elements 06. Video

02. Typography

Guidelines

Lighting
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°hotograpny
DO's and Dont’s

Climate
Action

Introducing ~ur
latest product.

——

B | LI 4 '
! - . b = L '
Y i S ‘-tﬁﬁf‘M% | i

Intelligent
lighting for a
prighter future

Sample copy. This is a

@
-
=
=
D
-
ﬁ

social post mockup. | I ]

o»

N
a_—

(

DO DO DO NOT DO NOT
Use imagery as a full-bleed Use engaging images with strong leading Use images as a background behind Use HDRI processing, dramatic color
background. Make sure to keep lines and a simple color palette. other imagery. toning or light leak effects. Keep images
typography clean and simple. color palettes balanced and simple.
«9 Current Brand O1. Logos 03. Color 05. Photo O7/. Application 09. Website @
Lighting Guidelines 02. Typography O4. Elements 06. Video 08. Digital Apps 10. Brand



°hotography
Positioning

These are examples of how to position
photographs within Current collateral.

Essentially, there are two approaches to
the photograph positioning; they can either
be placed into the margins of the Current

grid or they can be full bleed.

Current
Lighting
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- Videograpny
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Current
SUMpPeErs

This is the approved Current Bumper. Current Bumper - Corporate VideOS

The bumper must be used at the
beginning and end of all Current

Intro - Standard Bumper

corporate-level videos.

On the outro/end bumper, the Discover
Current URL should appear center aligned
below the Current logo.

Cur@ Current @

For assistance with videos and bumpers,
please contact Peter Waweru (peter.

waweru@currentlighting.com).

Outro - Standard Bumper

The final frame on the outgoing bumper
should feature the corporate landing page,

C u rre nt @ currentlighting.com/discover

currentlighting.com/discover
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Current
SUMpPeErs

This is the approved co-branded bumper.

The co-branded bumper features the
individual product brand alongside of
the Current logo in the final frames. The
product brand logo appears in a “wipe”
motion, mirroring how the Current logo
lockup appeared.

The web url associated with the product
brand should be shown, center justified as
displayed here.

The co-branded bumper should feature
at the end of the video. Product brand
bumpers should feature at the beginning
of the video.

For assistance with videos and bumpers,
please contact Peter Waweru (peter.
waweru@currentlighting.com).

Co-brand Bumper - Brand Videos

Cur@

Brand Bumper Example
KIM Lighting

Current @

Current®

_BEO

KM LIGHTII\%

Current® §%

gecurrent.com/albeo

ALBEO

A
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Cards

SUSINESS

Below is the approved “Corporate Current has 5 business card designs, a

Standard” card for Current. corporate standard design and 4 variant

designs baseed on sales channels.

James Benson

Always @n.

Director of Strategic Marketing
& External Communications

jim.benson

~ - . (R} .
Arealighting A Arize Columbia @currentlighting.com

LIGHTING
s

Daintree DAUUTE]  EVOLVE

WIRELEZS COMTROLS

M +1 216 534 4155
O +1 216 534 4155

@) GTX immersiiln  KIMLGHTING  kurt versen O

(HLI Brands )
CurrentLighting.com

¥4 iifeshield LIGHTGRID LITECONTROL XX Lumination

Lighting far Comgles: Sonces making light werk™

(GLI Brands )
GECurrent.com

T Tetra® wWHITEWAY

Current @

\ HSis . @rescolite

@

Current
Lighting

07/. Application 09. Website
08. Digital Apps 10. Brand

Brand O1. Logos 03. Color 0b. Photo
Guidelines 02. Typography 04. Elements 06. Video



Business Cards

GLI Brands

Always @n.

|
~VOCLVE LIGHTGRID

Daintree GE Lamps

X Lumination

Always @n.

Current®

Current @

James Benson

Director of Strategic Marketing
& External Communications

jimbenson
@currentlighting.com

M +1 216 534 41556
O +1216 534 4155

GECurrent.com

James Benson

Director of Strategic Marketing
& External Communications

jimbenson
@currentlighting.com

M +1 216 534 4155
O +1216 5634 4155

HL| Brands

Columbia  cgMmPASS' LITE)

e . .
X0 KIMUGHTNG ~ kurtversenO W lifeshield

LITECONTROL & LIGHTING eresco lite

CONTROLS WWHITEWAY

Always @n.

Current @

Current @

James Benson

Director of Strategic Marketing
& External Communications

jim.benson
@currentlighting.com

M +1 216 534 4155
O +1216 534 41565

CurrentLighting.com

James Benson

Director of Strategic Marketing
& External Communications

jimbenson
@currentlighting.com

M +1 216 534 4155
O +1216 534 4155

AArizew @GTX immersiin 1€ Tetra GECurrent com EVOLVE LIGHTGRIDB GECurrent.com
N
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@

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diamaolas nonummy nibh euismod tincidunt ut lacreet dolore
magna akquam pora erat volutpat Ut wisi enim ad minim veniam, quis nostrud exerci tation ulamconper suscipit lobortis nisl ut
alquip ex ea commodo consequat. Duis autern vel eurn inure dolor in hendrerit in vulputate velt esse molestie consequat, vl
ilurn dolore su fewgiat mdla facilsis at vero eros et accumsan et iusto odio dignissim gui blandit praesent luptatum zaril delenit
augue duis dolore te feugait nulla facilisi.

Lorern ipsum dolor Sit amet, cons ectetuer adipiscing elit, sed dam pas nonumeny nibh euismod tincidunt Ut [acreet dolore
magnas akguam erat volutpat. Ut wisi enim ad minirm veriam, guis nostrud exerci tation ulamcorper suscipit lobortis nisl ut
abquip 8x ea commodo CoNsSequat.

Erat volatpat Lit wisi enim ad minim veniam, quis nostrud exerd taton ulamesrper suscpit lobortis nisl ut aliquip ax ea

commodo consequat. Duis autern vel eum inure dolor in hendrert in vulputate velit esse lore molestie consequat, vel illum
diclore eu feugiat nulla faclises at vero eros et accumsan et usto odio dignissinm gui blandt praesent

Sincenaty,
Jlane Smith

Current

First Narme Last Name
® o
Q12222222222

C 12222222082

firsting
@cumentighting com

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diamolas nonummy nibh evismeod tincidunt ut lacreet dolore
magna akquam pofa erat volutpat Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamconper suscipit lobortis nisl ut
alquip ex ea commodo consequat. Duis autern vel eurn ifure dolor in hendrerit in vulputate velit esse molestie consequat, vel
ilurn dolore eu feugiat nulla faciisis at vero eros et accumsan et iusto odio digrissim gui blandit praesent luptatum zaril delent
augue dus dolare te feugait nulla faciisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam pas nonummiy nich euismod tincidunt Ut lacreet dolore
rmagnas aliquarm erat volutpat, Ut wisi enim ad mirim veniam, quis nastrud exerci tation ullamcornper suscipit lobortis nisl ut
abquip ex ea commodo consequat.

Erat volutpat. Lit wisi enim ad minim veniam, quis nostrud exerci tation ullameorper suscipit lobortis nisl ut aliquip ex ea
commeodo consequat. Duis autern vel eurn iniure dolor in hendrerit in vulputate velit esse lore molestie consequat, vel ilum
dholore eu feugiat nulla facilisis at vero eros et accumsan et usto odio dignissim qui blandit prassent

Sincerely,
Jane Srrith

First Name Last Name
® o
O 1222 222 2222

C 1222 202 2202

firstias
@ourrentighting com

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diamolas nonummy nibh euismed tincidunt ut lacreet dolore
magna alquam pora erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ulamcorper suscipit lobortis nisl ut
aliquip ex ea commedo consequat. Duis autern vel eum iriure dolor in hendrerit in wilputate velit esse molestie consequat, vel
il dolore eu feugiat rula faciisis at vero eros et accumsan et justo odio dignissim qui blandit praesent luptatum zaril delent
augue dus dolore te feugait rula faciisi.

Lorem ipsur dolor sit amet, cons ectetuer adipiscing elit, sed diam pas nonumemy nibh euismiod tincicunt ut lacreet dolore
magnas aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ulamcorper suscipit lobortis nisl ut
abquip ex ea commodo consequat.

Erat volutpat Ut wisi enirn ad rminim veniam, quis nostrud exerci tation ulamecorper suscipit lobortis nisl ut aliquip ex ea
commeodo consequat. Duis autern vel eurn irure dolor in hendrerit in vulputate velit esse lore molestie consequat, vel llum
dolore ey feugiat nulla faclisis at vero er0s ef accumsan et usto oo dignissin qui blandit praesent

Sincerely,
Janve Srrith




‘uQ shemy

@

Loremn ipsum dolor sit amet, consectetuer adipiscing elit, sed diamolas nonummy nibh euismod tincidunt ut lacreet dolore
magna alquam pora erat volutpat. Ut wisi enim ad minrm veniam, quis nostrud exerci tation ullamdcorper suscipit lobortis nisl ut
akgquip ex ea commodo consequat. Duis autern vel eum irure dolor in hendrerit in vulputate velit esse molestie consequat, vel
ilurm dolore eu feugiat nulla faciisis at vero eros et accumsan et iusto oo dignissim qui blandit prassent uptaturn zaril delanit
alsgue duis dolore te feugait nulla faciisi,

Loram ipsurn dolor sit amet, cons ectetuer adipiscing elit, sed diam pas nonummy nibh euismaod tincidunt ut lacreet dolore C t ‘:' 1234 Headquarters Dr
miagnas aiquan erat volutpat. Ut wisi enim ad minim veriam, guis nostrud exerci tation ulamconper suscipit lobortis nisl ut urren = Cleveland OH, 656432

akquip ex ea commodo consequat.

Erat volutpat LIt wisi enim ad minim veniam, quis nostrud exerc tation wlarmoorper suscipit lobortis nisl ut alioquip ex ea
commodo consaguat. Duis autern vel eurn ifure dolor in hendrerit in vulputate velit esse lore molestie consequat, vel llum
cholore eu feugiat nulla facliss at vero eros et accumsan et iusto odio dignissin qui blandt prassent

Sincerely. : 1423 Steelwave Ave

Jane Smith Los Angeles, CA 90016

1234 Headquarters Dr
Cleveland OH, 65432

Current

James Director of Strategic Marketing
Benson & External Communications

+1 216 534 4155 jimbenson@
currentlighting.com

Current




Email signature

Hello Team,

Here is our the brand new emall
signhature template for all of us
at Current!

Here's to the future,

Jim

Jim Benson

VP Enterprise Marketing

& Communications
james.benson@currentlighting.com
M +1 222 222 2222

HLI Brands: currentlighting.com
GLI Brands:_gecurrent.com

@
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LinkedIn banners: Corporate

Intelligence

nspirec Current N
Intelligence @ u rre
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LinkedIn banners: Employee

Current @

Current®

Inspired

Intelligence

Always On.

@

Current
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New employee post

(6]

Welcome to
a bold new era,

Sandra.

Sandra Williams
Logisitics Project Manager

Our team
just got
even brighter.

Jacob Smith
Logisitics Project Manager

Welcome to |

a bold new

era, Sandra.#

Our team
just got

even brighter. § '

Janette Dough
SenriorLighting Specialist

@

N

You make
us better, Kar
Welcome abd

JSaenn(?;c)tre Llijgohli?\g Specialist Cu rre nt Esggirt?c\;vli:l’”ri;zit Manager E:Sig’zgthroject Manager glr\:v e Cu rre nt
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General post and new content

On trend. On time.

On demand.

Always On.

Architectural
Lighting

@3uaiiny

Architectural
Lighting

On trend. On time.
On demand.
Always On.

Current @

’I/sprratl j
\\bofh/ ways.
. Q\\\ ) R / [

Lighting Collectio 2022

(o
-
-3
)
D
-
o™
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Event post

Current
Events:

We're lighting

up Las Vegas.

Current

Current
Events:

We're lighting

LightFair
2022

Las Vegas Convention Center
June 19-23

Come find
us there.

LightFair 2022
June 19-23

Las Vegas
Convention Center

We're lighting

up Las Vegas.

Event
LightFair 2022 Las Vegas Come find
June 19-23 Convention Center us there.

Current

i

@

We're lighting
up Las Vegas.

We're lighting
up Las Vegas.

LightFair 2022 Las Vegas
on

June 19-23

Current

Current
Events:

LightFair
2022

We're lighting

Las Vegas Convention Center
June 19-23

up Las Vegas. P e up Las Vegas. o
LightFair 2022 Las Vegas
June 19-23 on
Current Current Current e
P N
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Brand Layout

ANy environment.
ANy challenge.
Anytime.

Current

@

Current
Lighting
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Brand Layout
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Powerpoint Template

Client Presentation
Name Title

Current@®

Placeholder page title

Lorem ipsum dolares magna poralesLorem ipsum
dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper lorae
suscipit lobortis nisl ut aliquip ex ea com

Current®

Presentation Title 5

Placeholder page title

Lorem ipsum dolares magna poralesLorem ipsum
dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper lorae
suscipit lobortis nisl ut aliquip ex ea com

@

Inspired
Intelligence

Current®

Presentation Title

Our
Proposition:

Current®

o

Presentation Title

Subheading Subheading
Lorem ipsum dolares magna poralesLorem ipsum
dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation.

Lorem ipsum dolares magna poralesLorem ipsum
dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation.

Current@

Presentation Title

9 Current@

Presentation Title 10

Placeholder Section

Placeholder Section

Title here

Title here

Current@

Presentation Title

3 Current@

Placeholder page title

Current offers:

Subheading

Lorem ipsum dolares magna poralesLorem ipsum + Lorem ipsum dolares magna porales
dolor sit amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet dolore
magna aliguam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation.

+ Lorem ipsum dolares magna porales
+ Lorem ipsum dolares magna porales

+ Lorem ipsum dolares magna porales

L

I~
ZIN
Led Controls,
Lighting Sensors &
loT Solutions

[%
Commercial Industrial
Lighting Lighting

Current®

Presentation Title

Peuismod tincidunt ut laoreet dolore
magna aliquam erat volutpat.

+ Lorem ipsum dolares magna porales

+ Lorem ipsum dolares magna porales

+ Lorem ipsum dolares magna porales

+ Lorem ipsum dolares magna porales

Presentation Title

4

Energy
Management
Systems

o
b

;

City/Urban
Lighting

Disinfection
for Occupied
Spaces

A
*
Speciality
Lighting

N

e

Horitculture
Lighting

7 Current@

Current®

Presentation Title

jim.benson@ +1 216 534 4155

1l currentlighting.com +1123 456 7890

Presentation Title
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Inspiration Guide /
Corporate Brochures

A
( )
N 4
N 4
Architectural Inspiration Spring Architectural Inspiration Architectural Inspiration Spring
Lighting Guide 2022 Lighting Guide Lighting Guide 2022

urrent [®i¥gd=las1d Current

N
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Architectural Inspiration Spring
Lighting Guide 2022

Current

(® Inspiration
~ Flows
Both Ways

Current

Architectural
Lighting

Simply Section A
Suspended. Pg. 03

Maximum light meets maximum efficien-
cy with ceiling grid, drywall and a host of
recessed lighting solutions that leverage
the latest LED technology.

Section B

Recessed Pq. 09

Reimagined.

Maximum light meets maximum efficien-
cy with ceiling grid, drywall and a host of
recessed lighting solutions that leverage
the latest LED technology.

Inspiration
Guide

Downlights Section C
that Uplift. Pg.13

Suddenly a place to work becomes a
space to inspi.re See your environment
differently, with Current’s diverse portfolio
of elegant, versatile downlight solutions
for any size, shape and finish option.

Section D
Pg. 17

Sleek, sustainable track-mounted LED access
lighting combines low-voltage efficiency with
high-impact design to emphasize your
environment’s best features.

Full Section D
Circle. Pg. 17

Linear light meets Lorem ipsum dolor sit
amet, consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut laoreet
dolore magna aliquam erat volutpat.

@




Corporate Brochure Spread

Architectural
Lighting

O1
02

03
04
05

Lorem ipsum
Dolor magnas

Lorem ipsum
Dolor magnas

Lorem ipsum
Dolor magnas

Lorem ipsum
Dolor magnas

Lorem ipsum
Dolor magnas

Lorem ipsum dolor sit amet consele
ctetuer adipisc elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat.

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit, sed diam
nonummy nibh euismod tincidunt ut
laoreet dolore magna aliquam erat

Lorem ipsum dolor sit amet consele
ctetuer adipisc elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat.

Lorem ipsum dolor sit amet consele
ctetuer adipisc elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat.

Lorem ipsum dolor sit amet consele
ctetuer adipisc elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore
magna aliquam erat volutpat.

)
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Brochures

Front Cover Back Cover

Refer to the “Current Brochure Brand
Guidelines” supplementary documents for

guidance on layout, logos and legal copy.

Note: legal copy in footers will change
determinate on which product portfolio is

being represented.

| B-n Lo TR 7 A\ L i
k HJJ Ay eew it OO
SCAN FOR MORE INFO R, G . . o o B A

forumisghting.comianyx

All-Black Luminaire

Onyx Series

Current@

custom-curveature / linear luminaire

all-black material palette Currant Lighting Solutions, LLE

AP Exiarcs Park BTE 400
Ewachascod, DH &GS TR

mﬁﬂl

8 5055 Curvent Lishiing dousiara; LLD. A8 sghia ressrverd S and the Gl m RO N e o e
‘Gl Beoine Company sl ey ol uncss icema. infameaton an s asora mubie ol o chan g eetous
nZice Alvahea e cesign ¥ Gicd vase when reswra e unde sboudoy condiiore

P HE0H)
INDT3n

Current@®

N
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Brochure Spread

Subbrand or product brand interior spreads
must follow the given brand’s identity
system. Reference these corporate brand
guidelines for application of the Current
mark or when multiple subbrands or
product brands are present.

Refer to each brand’s Brand & Identity
Guide for standards and basic creative
direction.

Please contact Alex Price (alex.price@
gecurrent.com) for questions and guidance.

Field Adjustable Length

for an exact fit

Clutekdy ared swsily sdjuit s length of yeur ssntinusus runs o th fy with Fenm's galembed geartray asssmbly.
iy’ gaartney all s s lalban 1o oot the lumiseing 19 an e agth while e maining pramius usifamity

ard ity af light Unfibe cur competiten, Foram's geartey dive by shiakds naduncans LEDs, preventiog hot
spots and shadows The sserbly is configured b reach light to the end of any length isstallation nen es wall e
e th com of palberm, grovidicg approdimataly 12° of afutaliline

g

ADJUSTABLE GEARTRAY

In-Field S
Adjustability N

Oy ks designed with unique features that make installation

easy, secure, and accurate. Patented in-field adjustable length
accommodates construction-site changes and assures a FRATHELARY DEMTTIRAY
clean fit while maintaining incredible uniformity and superior

quality of light

welcome to your space

take a look around.

It's not about cur fixture, it's about cur fixture's contribution to your environment.

flector and flange allow the ft to ke your design. Our colors and

tex went your architectural vision, Cur attention to detall reinfarces your

It's your space; we lock forward to being a part of it

MODx

Featuring four aperture widths, a selection of mounting
types, output distributions, lumen output, diffuser types,
along with dozens of features and options, the MOD™x
family is the perfect solution to any space or environment.

HISTORY OF QUALITY

Litecontrol developed its original architectural The MOD™x family represents a modernization
slot more than five decades ago. The first MOD™ of this timeless form with the same original
delivered a cost-sensitive, full-Family solution to value proposition: affordably-priced, full feature
ambient lighting. offering and best-in-class attention to detail.

A COMPREHENSIVE FAMILY

Full-featured offering with four widths
& five mounting types

PERFORMANCE
Outputs up to 1350 Im/ft and efficacies up to
118 Im/w Direct and 148 Im/w Indirect

ATTENTION TO DETAIL
Industry-best diffuser uniformity, simple & consistent fixture
alignment, elimination of light leak and a focus on fit/finish

VI TECHNOLOGY & TWO
SDCM COLOR VARIATION

Accommodate a wide variety of applications toyour
exact specifications

RNy

This ALTITUDE™ rendering wses Kim Lighﬁ;:g'! .t and _ies formatted files.
Registar 8t wees kimbghting.com and dewnload ALTITUDE design files te creste yeur cwn layout,
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Technical Collateral

Technical collateral (Spec Sheets, Sales
Sheets, Installation Guides, etc) must
include the standard footers and layouts
found in “Standard Footers - Collateral”

As our business continues to grow and

our portfolios and operations continue to
coalesse, the utilization of out standard
template maintains the Current brand while
continuing to grow equity within our product
brands.

While the template remains consistent,

the visual “look and feel” of technical Technical Collateral Templates Coming Soon
documents is determined by the given

brand’s identity system.

Please contact Alex Price (alex.price@
gecurrent.com) for questions and guidance.

N
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Sales Sheets

This is the approved Current Sales Sheet

template.

All Current sales sheets must follow this . .
e olate outline. with the “look and feal Innovative Design for .
emplate outiing, with the "look and 1ee Maximum Flexibility _
i Z -
determined by the represented product Lu m In ati o n ® Current’s LRX Series offers ultimate flaxibility for commercial and light (
brand’s brand |dent|ty guide_ % architectural emvironments. Featuring field-selectable lumen and CCT
LRx S e rl es - options, along with & wet rating, the LRX adapts to any lighting design.
Accessony trims provide premiumm Tit & finish feel and are field installed,
taking only seconds to apply. One-piece tool-less installation retrofits

Please contact Alex Price (alex.price@ Recessed Downlight

exiting traditicnal downlights with ease and dramatically speeds up new

construction installation times.

gecurrent.com) for questions and guidance.

Sires Ain, Gin, Ban, 10in, 120 Lumen Cutput: Selectable, 650 - 6150 I
Field Selectable Farm Factar: Souare, Fownd Efficacy: Up to 112 LPW
-I.-ﬂ':.l_lESS fl‘lS‘tﬂ “ ,ﬂ..jluatan e lumen and CCT Findsh: White [standard} Dlll'll"l’lll‘lg. O-100 Wk
The LRX leverages a one-piece options adapt to any ighting Optionat Black, Shveg White w Specular, White wy Semi Diffuse Sensars: Damiree Wireless enabled wy accessory LOA, kat
design and spring dips to install design and can be adjusted = Color Temp: Salectable; WA 20K - 3500, CW: 35008 - S000K Valtage: 100250, 340 kit a)
quickly and securely. on the fly, even after in-field = CRI: S0CRI Ratings: Wet Rated, [#40
installation. AT RATED

BaCkht Lettering Intuitive snap-on feature to install

ogptional trims on any LRX downlight.

Current Logo Lockup R‘F;,
I

Backlighting: /100K “white” only Below-Ceiling Access 3
Designed with installers in ‘; r
. i i mind, the LRX driver and b
Color (preferred): Black lettering on light il " ﬂl#," =
mounting surface from below the ceiling
plane. §
Color (alternate): \White lettering on dark £
ﬂ i
nmounting surfaces A (A E o

J:'.IICEE-E-:IF:f' tnm aptions A | l i — L | ] -l‘

provide an enhanced

aesthetic and spechable %
finishes,
-
=B
E =g
Dain 4
COMNE oHers snple firiure comim [
o inaie Colored Flanges i3
sl e g e 0 Choose from a vanety of s 4
il flange colors for masimum =4 Want to Learn More?
s comnuctivity of BMS syneme design flexibility. For specific product technical questions, contact lightingpredinfo@gecurrent.com
- SLFrail, irati Pagalof 2 2 2
Current @ e, g oy Current® gecurtont comumination
g AL B A e O [ 5 L (L1 El
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Banners & Graphics

Exterior

Interior

1l

When featuring a product or product brand (i.e. Albeo,
Forum, Kurt Versen), interior signage and banners may
take on an “inverse” color scheme. This inverse scheme
allows the individual product brand to have 1st postion

i

-
-

T o
0 e
A
L |
LR
1

Current

N
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Access Badges

These are the approved Current employee

and access badges.

\
.
S—

MANISH
BHANDARI

MANISH
BHANDARI

Current®

e
C
O
-
i

O

@)

Current
Lighting

Brand
Guidelines
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Editorials / Ads

09. Website
10. Brand

O7/. Application
08. Digital Appls

05. Photo
06. Video

03. Color
0O4. Elements

O1. Logos
02. Typography

Current Brand
Lighting Guidelines
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Editorials / Ads

Always @n

~ Always

@n

Current

Current @

These are examples of how to apply the Current

brand to swag and general merch.

@

Current
Lighting

Brand
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C ar T ] p u S These are examples of how There are a variety of materials, formats As a lighting manufacturer producing

to apply the Current brand to and illumination types which allow signage solutions, it is imperative that
f ; . campus signage. creativity and versatility within among our every illuminated sign contain Current LED
| g ﬂ ag e international campuses. product.

Wiaes
rrent @
\Beachwood, ey

.

L
»
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( : a m u S These are the approved Current There are a variety of materials, formats
p Signage specifications. and illumination types which allow
creativity and versatility within among our

S | g ﬂ ag e international campuses.

As a lighting manufacturer producing

signage solutions, it is imperative that

every illuminated sign contain Current LED

product.
illuminated non-illuminated lluminated
Backlit Lettering Dimensional Lettering Backlit Lettering
Current Logo Lockup Current Logo Lockup Current Logo / Lockup
Backlighting: 7100K “white” only Color (preferred): Black lettering on light Backlighting: /100K “white” only
Color (preferred): Black lettering on light - a)) ¥ mounting surface Color (preferred): Black lettering on light
mounting surface ' i Color (alternate): \White lettering on dark mounting surface
mounting surface . : ;
Color (alternate): White lettering on dark < Color (alternate). White lettering on dark
mounting surfaces mounting surfaces
Channel Lettering Placards and Secondary Signage Channel Lettering
Current Logo Lockup Current Logo Lockup Current Logo / Lockup
Backlighting: 7100K “white” only Color (Preferred): White lettering on Backlighting: 7100K “white” only
Current Black (or dark) background . : : ~
Color: White Lettering on dark mounting ( ) g e Color: White Lettering on dark mounting
surfaces Color (Alternate): Black lettering on Current iBeachwood i S surfaces
Mid-Gray background “ s e
2 \ - o
X Decorative Banners Backlit Cabinet Signs W*‘
Cabinet Sign Current Logo Lockup Current Logo Lockup g ‘ Current ®
Not recommended for Interior Spaces Brand Patterns Backlighting: 7100K “white” only mﬁﬁ‘
Color (Preferred): White lettering on Current@ Color: White Lettering on dark mounting C r t @ g
Current Black background surfaces u ren
Color (Alternate): Black lettering on Current
Mid-Gray background
‘ ® ) Current Brand O1. Logos 03. Color 05. Photo 07/. Application 09. Website
Lighting Guidelines 02. Typography O4. Elements 06. Video O8. Digital Appls 10. Brand
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Digital
APPS

Digital apps and services which span
multiple product brands should always
adhere to the Current visual identity
system.

Examples of such apps/services are
DesignSuite, Connect and IPC.

Due to the unique challenges a
monochromatic gray palette poses for
intuitive UI/UX design, a quarternary color
was scoped (Celeste Blue) for functional
elements.

Current @ [[XERECT | rooL

£ Introduction @ [1 Creation @

Here's your solution

Stand Alone Analog Lighting Controls

[ Details @

[E], Assessment @

NITIN ARORA ™

Have Feedback?

Project Name: NXAVMNXWPS

Project Ref. #: 000250

COMPARE ALL SOLUTIONS

You have selected the Stand Alone, Analog Solution. This solution will meet local code by utilizing our reliable power packs as the backbone to control your lighting loads. This

stand alone solution uses flying to interconnect control devices.

Project Details
Project Type Energy Code
Commercial Office IECC, 2018
No of floors Emergency Type
2 Generator

NX Programming Tools and Accessories

Building Area
1,212 sqft.

Total Project Building Area

16,902 sq ft.

Site Lighting Pole Number
12

Total Project Site Lighting Pole
0

Expanding our NX Room Controller solution by incorporating our NX Area Controller provides a network solution in which the facility would be able to manage their lighting control

system from a central graphical user interface. The NX Network solution provides a lighting control system that will not only meet code compliance, in most jurisdictions, but also

provide the facility flexibility to update programming based on site conditions or changes that may occur post start-up.

= Vacancy or occupancy sensing
* Receptacle control
*  Room Partitioning

= Ability to expand network across multiple buildings

ControP’s Material Estimate

O Stand Alone Analog

® -

Stand Alone Digital Better $13528

Network $15,579

*Stand Alone Digital and Network estimates will include price for on site start up

as well

= Manual control
= Daylighting (on/off or continuous dimming)

= Demand Response

* 0-10VDC control

= Scheduling

= BACnet/IP connectivity

= Capable of communicating with any Zone through the Area

Controller User Interface

Control’s Material Estimate
$8,620.75 $051/sqft.

*NX Cables products are not part of estimation.

My Labaor Estimate

SO /hr Z

*The labor estimate has been extracted from the

Standard Occupational Classification code.

Total Labor Estimate

$0

Standard Labor Time

64.78 hr

NEXT >

w Collapse

$051/sqft.

Total Estimate *

= $862075

*The total is an estimate, this may vary based on the

site properties.
Total Labor Estimate

= %0

Current@

@©) MOD 3L LED PRODUCT SELECTIONS

Mounting
Distribution

Distribution - Indirect
O STD - Standard Distribution
O LPA - Low Peak Angle

O LPAD - Low Peak Angle with Diffuser
Row Length

Maximum Fixture Length

Diffuser

Finish/Color

Color Temperature

Indirect OQutput per Foot

Direct OQutput per Foot

Vinltana

Current @

a

Linng

All Projects

My Projects

Search by keywords.

PROJECT NAME

Froee e

CheckForSpecSheet ~ WT40461600000307

PROJECT ID

UploadCHeckLay SE43346000000346

WT40451600000359

ES Days test

CN428079000003A7

NH44788700000409

DUE DATE

eg mmjddpy

04/27/2020

06/06/2020

05/13/2020

06/22/2020

08/26/2020

OWNER

nitin.arora0l@nagarro.com

nitin.arora0l@nagarro.com

nitin.arora0i@nagarro.com

nitin.arora0i@nagarro.com

nitin.arora0l@nagarro.com

Catalog ID: 3L-P-ID-C1-UNV

AGENCY STATUS

Agency (AI) v Status (All v mm/da/yyyy

ARIZONA 04/27/2020
LIGHTING
SALES, INC

LAST MODIFIED

06/06/2020

ARIZONA 04/21/2022
LIGHTING
SALFS, INC

BDA LIGHTING
GROUP

06/22/2020

Convergence - 08/26/2020

KC

D 4 D B g

SHOW SPEC SHEET HIDE SUMMARY
Summary LITECONTROL =
Model: MOD 3L LED

Catalog ID:  3L-P-1D-Cl-UNV

List of all user selected values

Mounting:

Distribution:

LAST MODIFIED BY

Last Modified By (Al) v

akohli@hubbell.com

nitin.arora0l@nagarro.com

pmalhotra@hubbell.com

nitin.arora0l@nagarro.com

nitin.arora0l@nagarro.com

Pandant Mounted

Indiract/Diract

[+Creaheuewpro;ect} OASIS Project Queus

AGENCY REGION  $ VALUE

haener Reden (A~

$6,31200

South Eastern $0.00

$5,492,72920

$5,378.35

Feadback
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D . t a‘ A S Below is the style sheet for digital app
g p p creation, branded under the Current
Stylesheet ™o

Standard elements and fills

BLACK GRAY MID

HEX: 1C1C1C HEX: AAAAAA

PMS: BLACK o6C PMS: P179-6C
78 C: 36
66 Y: 27
5]0) M: 28
81 K: (0V4

BLACK ACCENT GRAY ACCENT

HEX: 636606a HEX: d7dbdb

Functional elements and buttons
CELESTE CELESTE ACCENT

HEX: #99e9f2 HEX: #dOfbff

Deviations from color should be avoided. No new logos, lockups or brand names should be created without corporate brand team
“Accent” and “functional elements” colors approval. Contact jim.benson@currentlighting.com or alex.price@currentlighting.com if
are for digital app development only and you believe a new name and/or logo is required.

should not be applied to other mediums.

Favicon
4 N
i DesignSuite - Dashboard
HEX: FFFFFF
PMS: 000
C: 00
Y: 00
M: 00
K: 00
Lockups
. ~ Lockups of any name and the Current logo are not permitted.
WHITE ACCENT x
HEX: f5f6f8 -
‘1;» EnergyDash
-
Tertiary signifiers X
Used to communicate “correct” and “incorrect” only “.‘ ’ S
‘ *)) Sales Hub
-

HEX: #accd/4

A
‘ ® ) Current Brand

~ Lighting Guidelines
N

O1. Logos 03. Color 05. Photo O7. Application 09. Website
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Homepage - Primary Design

C u r re nt '@ INDOOR OUTDOOR CONTROLS BERANDS MARKETS RESOURCES

Come see how your power to
deliver “better,” just got “stronger.”

i

Current is here to reshape our industry with renewed passion
O for creating reliable, quality solutions and a focus on putting the
o customer first. With our new name comes our new logo - with

you at the center. Always.

Discover Current

With an ever-expanding portfolio of

i . T . = T 4 [ [ A

N
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Homepage - Primary Design

C u rrent @' INDOOR QUTDOOR CONTROLS

Come see how your power to
deliver “better,” just got “stronger.”

you at the center. Always.

Current is here to reshape our industry with renewed passion
(o] for creating reliable, quality solutions and a focus on putting the ‘ . '
customer first. With our new name comes our new lngo - with

BRANDS MARKETS RESOURCES

With an ever-expanding portfolio of

AVA
FuALBEO lighting and controls solutions

Current is ready to
solve your challenges.

Create spaces where your Efficiency, adaptability Inspiring work starts i
guests want to stay. & safety. inspiring environments.

Rise
Above

Arize’s Latest High Performer QuickShip Delivers

Lighting optimized for a
better shopping experience.

Assembled with Pride in the USA
Cu

A Arize

Rise
Above

Arize’s Latest High Performer QuickShip Delivers Assembled with Pride in the USA

X Resources

Energy Technical Find an Agent Discover our
Efficiency Documents or Distributor Products

Latest Projects

‘L i“ > ;_‘f;imp:?._

Parking Garage Makes Brilliant KicK Adds Ambiance to Rockstar lluminating Spartanburg Dodge
First Impression... (Read More) Energy Bike Park... (Read More) Jeep Dealership... (Read More)

Discover more at Current

Bl Current @ Sign-up to receive Current’s newsletter for the latest
news, lighting resources and upcoming releases.

Current®

)

(o)
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Homepage - Secondary Design

ABOUT LIS CONTALCT US FIND REBATES FIND AN AGENT MY ACCOUNT

s T
L
Curre ' ‘!:1' INDOOR OUTDOOR CONTROLS BRANDS MARKETS RESOURCES Q

Always Ready. Always Solving.
Always On.

Along with advanced lighting and connected controls ®
known for reliability and quality, we are focused on 9
delighting our customers with responsive service which

delivers value well beyond the installation. O

IKIMLIGHTING @rescolite architectural

arealighting

N
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Homepage - Secondary Design

Current @

OUTDOOR CONTROLS BRANDS MARKETS RESOURCES

[KIMLIGHTING

Always Ready. Always Solving.
Always On.

Along with advanced lighting and connected controls
known for reliability and quality, we are focused on
delighting our customers with responsive service which
delivers value well beyond the installation.

Versatile Solutions
for Varied Applications

-

Warehouse

=

Efficiency Inspiring work starts in

at every level inspiring environments

 Sharpen your skills
Institute

Offering online and in-person training, certifications,

resources and continuing ed. credits.

ONTRCL N

|

(o]

architectural

@rescoalite
alighting

@anpou

Meet the new
NX Lighting Controls

Spartanburg =

Harsh &

| Eutc'ﬁ’n’o\tive

ealers : Hazardous

Challenge accepted.
Solution delivered

Warm, inviting and secure
dealership experiences.

The care patients need.
The quality they deserve.

OUTDOOR LIGHTING

The In-Stock and ready to
perform.

EXQ (formerly H.O.L) makes choosing and installing fixtures
fast, simple and easy with quick access to select products

-1
-

e G’E'lrrent @

| Sharpen your skills

Institute

t The

Offering online and in-persen training, certifications,

resources and continuing ed. credits.

e

New a

itions to

tradeSELECT

More products to power your project. Always available, in-

stock at locations nationwi

ide.

OUTDOOR LIGHTING

In-Stock and ready to
perform.

EXO (formerly H.O.L) makes choosing and installing fixtures
fast, simple and easy with quick access to select products.

BAA Solutions, made here
with pride.

Current proudly offers luminarie and centrol solutions which
comply with the Buy American Act of 1933 (BBA).

Resources
Energy Find a Find a Find a
Efficiency Document Distributor Sales Agent

Latest Projects

MARRIOTT

AC |
Parking Garage Makes Brilliant Fi
Impression... (Read More)

rst

PRODUCTS

INDOOR
OUTDOOR
CONTROLS
BRANDS

FIND AN AGENT

Learn More >

RESOURCES

MY ACCOUNT
TOOLS
DOCUMENTS
INSPIRATION
EDUCATION

\v

SN Somiees

------ . Spartanburg

" m ] !l [ 0n)] ,W’

-

llluminating Spartanburg Dogde Jeep

Dealership... (Read More)

COMPANY SOCIAL

ABOUT US FACEBOOK
SUSTAINABILITY TWITTER
LEADERSHIP TEAM LINKEDIN
CAREERS YOUTUBE

MEDIA ROOM INSTAGRAM

UTILITY REBATE LOOKUP NEWS

CONTACT US

COPYRIGHT ® 2022 HLI SOLUTIONS, INC. | PRIVACY | TERMS | COOKIES & DO NOT SELL MY INFO

® 2022 HLI Solutions, Inc. All rights reserved. Information provided is subject to change without natice. All values are design or typical values when measured

under laboratory conditions.
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About Page

CONTACT US FIND REBATES FIND AM AGENT MY ACCOUNT

Cu rrent "‘2' INDOOR OUTDOOR CONTROLS ERANDS MARKETS RESOURCES

Q

Roadway to retall

Current’s “Brand Video” featured
in H1 header.

N
‘:) Current Brand O1. Logos 03. Color 05. Photo O7/. Application 09. Website
~ Lighting Guidelines 02. Typography O4. Elements 06. Video 08. Digital Appls 10. Brand
N



About Page

Cu rrent “.;" INDOOR QUTDOOR CONTROLS BRANDS MARKETS RESOURCES

Advanced Lighting,
Inspired by You.

Our Purpose

Q

®

At Current, inspiration flows both ways. In providing
the lighting and controls solutions that help create
beautiful, functional and safe environments, we're
inspired by the people who live, work and play in
those spaces.

We're also passionate about helping our customers
solve complex challenges and see results, with
reliable performance, responsive service, and the
uncompromising quality you expect from an
industry leader.

To make a sustainable difference for the planet
and people’s lives with advanced lighting and
intelligent controls.

Our Mission

Meet our customers’ varied needs with smart,
sustainable lighting solutions that create safer,
efficient, inspiring environments.

Current’s

Commitment to You

Bold in Action

We embrace change and
take risks to bring solutions
that meet the challenge,
move us forward, and make
our customers successful.

Outcome Driven

We deliver on our promises,
predicting and removing
obstacles to create a clear
path to visible results.

Doing Right

We never compromise when
it comes to quality or reliability,
and take our responsibilities to
our customers, people and
the planet seriously.

)

(o)
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Key Differentiators

Clearly Customer Experience Versatile
Different Focused Meets Passion and Flexible

Reliability, efficiency, intelligence, innovation: these are the
qualities you look for in your lighting and controls products.
Expect the same from the company who provides them.
At Current, we think you’ll see a clear difference in our
solutions, and how we deliver them.
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Sub-Brand Banners

Internal Banners External Banners

Simple, speedy
Jeme, \ savings.

Meet the new
NX Lighting Controls

Current @

Su ALBEO

A new look to match our innovative line of
advanced industrial LED lights.

)

-
(o)
—

2 lifeshield

Lighting for Complex Spaces

=
C
L
-
-
O

Rise
Above

Sub-brand banners must follow Sub-brand banners should not utilize Internal sub-brand banners should not External sub-brand banners should feature
each respective brand’s identity common or generic layouts shared across feature the Current brand or elements the Current brand in similar fashion to
system and brand guidelines. many or all brands - each banner should be - the Current brand has already been literature - lower visual hierarchy, aligned at
a shining example of its given identity. established on the website. header or footer and justified to the left or
right margin.
A
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Our PUrpose

To make a sustainable difference for the
planet and people’s lives with advanceo
Iighting and intelligent controls.

N
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Our Mission

Meet our customers’ varied needs with smart,
sustainable lighting solutions that create satfer,
efficient, Inspiring environments.

N
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OQur Values

Bold in action. Outcome driven. Doing right.

Be decisive and curious. Don't walit f it doesn’'t get results, don't waste Know what's right and do what's
for permission, and don't be your time doing it. Be specific right. We're here to succeed
afraid to take risks. We learn and about what you will deliver, and together — with integrity, honesty
grow from our mistakes as well accountable for delivering it. and pride.

as victories.

N
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Our people, products and services are bold in action,
outcome driven, and focused on doing rignt by
the customer, the environment and the industry,

with unrivaled responsiveness, guality and reliability.

Value

Statement

A
‘ ® ) Current Brand
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Positioning

Current is a versatile, customer-
driven lighting solutions company
that solves the challenges of
people, professionals, businesses
and partnhers around the globe.

With the industry’s widest selection
of advanced lighting and intelligent
controls, we create safer, efficient,
INspired environments powered by
smart, sustainable technologies the
world needs today and tomorrow.
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Brand Volice

HOW we communicate Our Brand Voice Is:
our Brand personality.

Human Direct Confident

Our tone Is approachable, genuine, We communicate value with specific,  Our audiences know, trust and believe
customer-centric and people-first, concise, clear information that favors IN our expertise and credibility. We

We are high tech but also high touch.  simplicity over complexity. iINnspire as well as project confidence.

A
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Qur Brand Voice Is:

Inviting
We engage our audiences as part
of the conversation while clearly

communicating what we do for them.

Bold

We're not afraid to sound different
than our competitors with a voice
that’s personable, fresh, provocative
and fearless.

Active

We proactively solve problems and
remove obstacles. Our voice reflects
this with action-oriented language.

Tenacious

We welcome a good challenge.
Our voice reflects how hard we're
willing to work, and the lengths
we go to delight our customers.

Optimistic

We are excited albout the future
and our role in it. We believe our
oroducts and services truly make

people’s lives and the world better.

Pragmatic

We're realistic as well as
aspirational. While we have big
plans for the future, we're focused
on meeting customer needs Nnow.

A
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1 ne Brand lranslated

Inspired intelligence. We live to solve your lighting challenges.

At Current, inspiration flows both ways. In creating Bring us your complex challenges. We're ready to solve
oeautiful, functional, safe and sustainable environments, and simplity them. With the industry’'s most expansive
we're inspired by the people who live, work and play portfolio of respected and recognized products,

IN those spaces. Our products don't just fit the specs; backed by the iIndustry’s deepest bench of talent,
they’re designed to fit you. we'll connect you to the right lighting solution that

gets the job done. Beautifully.

A
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Always ready. Always solving. Always on. See the world differently.

Along with advanced lighting and connected controls Lighting and controls have come a long way. At Current,
kKnown for reliability and quality, we are professionals we're propelling that evolution with sustainable, intelligent
focused on delighting our customers with responsive, ighting solutions that create safe, efficient and inspiring
Nnimble, dependable service that delivers value well environments. While solving your challenges now,
oeyond the installation. we're always looking for novel ways to make tomorrow’s

world better, bolder and smarter.

We spend the energy so you don’t have to. Any environment. Any challenge. Anytime.

We're embracing energy efficiency — not just with When you choose Current, you're working with a

our products but with our people. Yes, you'll see a company that offers the industry’'s most extensive and
rapid payback on our intelligent energy-saving lighting versatile line of products. We have exactly the lighting

solutions. You'll also save time, effort and frustration solution you need, exactly when you need It.

with an agile partner who's eager to work and here What's more, we have the team of experts dedicated

to make your life easier. to making sure your product is delivered, installed and

supported above and beyond your expectations.

N
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Always On

Simple, bold, succinct, this statement
speaks to a company poised for action
and ready to innovate, respond, adapt
and deliver on our customers’ demands.
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All Rights Reserved © Copyright 2022 Contact Alex Price alex.price@currentlighting.com for
Current, LLC assistance and art direction.
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